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What is SCORE?
• Founded 1991
• Non-profit NGO
• Ongoing Community-

Based Programs in 
South Africa (1991), 
Namibia (2000) & 
Zambia (2002)

• Provides training & 
support services to 
Partners (especially 
Zone VI region)
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(S)CORE Business

SCORE uses sport to provide youth 
with valuable skills and 
opportunities that they need to 
succeed in life & contribute to their 
communities

SCORE uses sport as a development 
tool to build stronger communities

2010: 
We all want to be a part of it!
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What do the people think?
• Ntsou – Mapuve

(Limpopo Province)
“It means a lot for me as we 

are going to benefit a lot, 
eg. meeting celebrities 
as they will come to visit 
our communities”

• Lebo – Apel (Limpopo
Province)

“More things will happen in 
2010, getting jobs and 
young people will be 
exposed in soccer”

What do the people think?

• Ace – Apel (Limpopo
Province)

“It will mean a lot for 
tourism in South Africa 
and will be a good 
entertainment for 
football lovers. But 
there won’t be much for 
us in rural communities 
as tickets will be more 
than R500, 00”
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What do the people think?
• Phiwe – Libode

(Eastern Cape)
“It is a showcase to the 

world what Africa can 
do… a boost in 
economy, more money 
for me”

• Nyezi – Nqamakwe
(Eastern Cape)

“It’s development, it will 
give more knowledge 
into how to organize 
events”

What do the people think?

• Piet – Mohodi
(Limpopo Province)

“It’s a life time experience. 
Sports will be honoured
and we can show the 
products from our 
communities. We can 
put our sports leaders 
on the map because 
they will volunteer”
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What do the people think?
• Songelwa – Khayelitsha

(Western Cape)
“It means job opportunities, will 

change the life of youth. 
Lovelife use to say 2010, I 
want to be there. Every youth 
want to be part and parcel of 
this. It’s very exciting for me”

• Christine – Riviersonderd
(Western Cape)
“I’m excited, dis goed vir Suid
Afrika. It will bring 
opportunities for the economy, 
big money even if we lose”

“Sport & Development
business is booming”
• New interest in sport & development and new 

interest in South(ern) Africa
• New sport & development organisations 

begin working in South Africa
• Other sectors begin to include sport
• New projects initiated from within South Africa
• New/increased corporate & donor funding 

becomes available
• Conferences and workshops
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Opportunities
• Increased awareness of the benefits of sport 

& physical activity
• Increased participation in sport & physical 

activity (75% population does not participate 
in any sport or recreation; 89% female non-
participation) Participation Patterns in Sport & Recreation 
Activities in South Africa 2005 Survey, Dept. Sport & Recreation

• Increased sports leadership capacity –
coaching, administration, organisation

• Improved football development

Opportunities
• Increased sport & development 

opportunities for disadvantaged and 
marginalised communities

• Increased awareness and use of sport as 
a development instrument
– skills building, capacity building
– areas like gender, health/HIV

• Increased sports infrastructure 
development
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Opportunities
• Increased networking & partnership 

development
• Increased knowledge & people exchange
• Regional cooperation & programming (SCSA 

Zone VI)
• Strengthened existing sport & development 

structures and organisations (sports & NGO 
sector)

Challenges & Threats
• Lack of Coordination and Leadership (Policy 

& Platforms)
• Duplication, Competition & Territorial 

approaches
• The ‘recognition imperative’ – do we always 

require ‘new’ projects & programs?
• Exploitative & ‘unequal’ partnerships

– Funds/ recognition trade off
• North driven initiatives competing for local 

resources
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Challenges & Threats
• Misunderstanding & misrepresenting 

the ‘power’ of sport
– The NGOs’ need for resources
– Donor demands
– Community expectations
– Image of sport as a development 

instrument

Challenges & Threats
• Different development philosophies & 

methodologies
– Fixed intervention time frames

• what happens after 2010? 
• “Must be sustainable by 2010”

– Media and marketing driven initiatives 
– North driven initiatives
– New project management units; northern 

staff
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Dilemmas…
• NGO need for funding vs. donor/corporate funder

agenda
• Development process vs. “by 2010” short term 

outcomes
• Which partners to align to?

– Corporate
– Sport & development

• Give access to ongoing projects? To partner 
communities?

• Strategic, financial and organisational development 
planning for after 2010: fewer resources available?

• How to manage community expectations?

So what now?
- Leverage all the opportunities, but stay 

true to own ethical frameworks
- Create new projects/programs, but 

aligned to existing plans & programming
- Provide platforms for community 

engagement

- ‘Be the change you want to see….’
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So what now?
– The need for value-driven development (a code of 

principles?)
– The need for coordination and leadership
– The need for showcasing examples of good (and 

bad) practice
– Strengthen existing good initiatives
– The need for a national platform for sport & 

development organisations and initiatives, that 
includes government and sport structures

Thank you for this Opportunity…

Let us 
Change Lives & 

Build 
Communities 
Through Sport…

Together!


